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Bengaluru | New Delhi: The
Karnataka commercial taxes de-
partment appears to be in no
mood to budge from its demand
that merchants who stock goods
in a warehouse run by online
marketplace Amazon India re-
move their goods from the prem-
ises.

The high-profile dispute began
in August with tax authorities
slapping notices on some sellers
on the Amazon marketplace who
had listed the company’s “Ful-
fillment Centre” or the ware-
house in Bengaluru as an addi-
tional place of business, as this
is deemed to be in contravention
of Karnataka’s laws on value-
added tax. The tax authorities,
who cancelled the licences of
sellers, also issued notices to
about 50 merchants.

“We are waiting for their re-
sponse,” said Ritvik Pandey,
Karnataka’s newly-appointed
commercial taxes commission-
er in an interaction with ET. He
was appointed to the post in mid-
November. “There has been no
progress on it,” he added, indi-
cating little change in the tough
stance on the matter.

The notices were issued by Pan-
dey’s predecessor Ajay Seth who
went on personal leave in Sep-
tember. This was after national
Congress leaders Digvijay
Singh, M Veerappa Moily and P
Chidambaram wrote letters to
Chief Minister Siddaramaiah
reportedly asking him to inter-
vene in the matter.

The state tax authorities had
deemed that Amazon was a
“commission agent” and had to
pay value-added tax on goods
stored in its warehouse by third-
party sellers. It also cancelled
the branch certificates of Ama-
zon’s merchants stocking prod-
ucts in its Bengaluru ware-
house, affecting about 50
merchants.

“We have told the sellers that as
per Karnataka’s VAT laws, they
cannot show more than one
place of business for tax purpos-
es,” Pandey told ET.

Meanwhile, speaking on the
side-lines of the Digital India
Conclave 2014 in Delhi on Friday,
Amit Agarwal, vice-president
and country manager of Ama-

zon’s India operations said the
tax dispute is “the best example
where the regulations have not
kept pace with new-age business
model.”

“We are working with relevant
authorities to educate (them) on
how this new business model
works. Also, we look forward to
the authorities resolving this is-
sue soon so that we can continue
on required investment for the
state,” he said in response to
queries on the issue from report-
ers.

Amazon had refuted the tax au-
thority’s claims, contending
that it is just a marketplace and
not a seller and hence should not
be liable to pay any taxes.

Karnataka Chief Minister Sid-
daramaiah told ET in a recent
interview that he had asked the
commercial taxes department
to sort the matter by holding dis-
cussions with Amazon. 

However, a senior official of the
department in Karnataka said
that several sellers on Amazon
had stopped storing their goods
at the company’s warehouse 
and were complying with the
state government’s directive on
the issue. “(They) have respon-
ded to our notices and removed
their goods. They have no option
but to comply with our rules,”
said a joint commissioner in the
state’s commercial taxes depart-
ment. Meanwhile, Amazon,
which competes with market
leader Flipkart and online mar-
ketplace Snapdeal for top hon-
ours in India’s booming online
retail industry that is estimated
by some to grow to $23 billion by
2018, is looking to create mecha-
nisms that will allow Indian
merchants to sell on its portal
overseas.

Warehouse by Any
Other Name’ll Invite
Same Tax: Karnataka

It insists that merchants who stock goods
in Amazon’s warehouse remove the goods
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Mahindra Eyes W European
Markets for E- vehicles
KOLKATA With a not-so-encouraging sale of

its electric vehicles on the home turf, leading

commercial and passenger automobile compa-

ny Mahindra & Mahindra (M&M) is eyeing the

export markets of Western Europe, an official

of the company said. “We are targeting the

West European markets of Norway, UK and

France for the sale of electric vehicles,” exec-

utive director and president (automobile and

farm equipment) of M&M Pawan Goenka said

here on Friday. M&M, which had already

launched the 'e2o' electric vehicles in the coun-

try, was not quite satisfied with the sales per-

formance.— PTI 

Icra Chairman Choudhury to
Quit, Arun Duggal to Succeed
MUMBAI Ratings agency Icra, on December 5,

said its chairman Pranab Kumar Choudhury

has decided to resign after 24 years of associ-

ation, with effect from January 29. Icra also

announced that veteran banker Arun Duggal,

currently serving as an Independent Director

on the company’s board, will replace Choud-

hury who will assume the new position next

month. “Choudhury intends to retire from Icra.

He will resign as Chairman of Icra, CEO of Group

ICRA and as Chairman of all related entities ef-

fective January 29,” the rating outfit said in a

statement here. — PTI 

Aurobindo Pharma Formally
Acquires Natrol for $132.5 m
NEW DELHI Drug firm Aurobindo Pharma has

completed the acquisition of assets of nutri-

tional supplement maker Natrol and its other

affiliate entities for $132.5 million (over .̀ 810

crore). Aurobindo Pharma acquired “manu-

facturing assets, personnel, commercial in-

frastructure including the well established nu-

traceuticals brands in USA of Natrol along with

an agreement to take on certain liabilities, with

a bid of $132.5 million,” the company said in a

statement. — PTI
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Mumbai: At least 40 students in
the batch of 2015 across Indian In-
stitutes of Technology have decid-
ed to shun the lure of fat pay-
cheques to start their own
ventures, buoyed by the success of
several existing startups and in-
creasing presence of venture capi-
talists. And it’s not just tech-based
enterprises these IITians are ven-
turing into, they will get into
spaces such as tourism, hiring,
music and food.

“The confidence to pursue entre-
preneurial ventures right out of
college (or when in college) has in-
creased owing to the successes of
recent IIT startups,” said Mohak
Mehta, BTech student representa-
tive for IIT Bombay. “More venture
capitalists interested in ideas of

young engineers, a lot of entrepre-
neurship clubs and courses now
offered in colleges help in nurtur-
ing both the talent and confidence
of students to convert their
thoughts into successful business
ventures,” he said.

Take the case of Vishesh Shar-
ma, a fourth-year ceramic engi-
neering student at IIT-BHU (Vara-
nasi). He, along with three juniors
— Pratik Pawar, Trilok Sharma
and Sourab Pareek — started In-
ternlelo.com last year to help com-
panies hire interns from top col-
leges including the IITs, NITS and
BITS Pilani. 

Three more IITians joined them
and the seven-member team devel-
oped a software that filters re-
sumes, and their clients include
software firm Intuit and startup
GetMeAShop.com.

Internlelo expects a turnover of
.̀ 27-28 lakh this fiscal and that’s en-
couragement enough for Sharma
to let go of a job opportunity.

Students like Sharma are en-
couraged by a thriving entrepre-
neurial ecosystem at IIT incuba-
tion centres, success stories of
many alumni, and the option of
deferred placements announced
at many of IITs this year.

A startup boom in India, with
around 800 new ventures
launched every year, and billions

of dollars in funding from big
names like Tiger Global and Soft-
bank, are the other key factors en-
couraging students.

They are not afraid of failures.
Rhythm Gupta, a student at IIT

Delhi, dropped an academic year
to quench his entrepreneurial
thirst when he teamed up with
some classmates to develop Cibo-
la, an e-wallet system for electron-
ic payments. 

But Reserve Bank guidelines and
bank regulations forced them to
shut down the startup last month.
Gupta, 21, is already working with
some seniors on another startup.
He is keen to complete his comput-
er science degree in the next aca-
demic year, but has no plans to go
for campus recruitment. 

IIT Bombay last year had just one
student opting for deferred place-
ments. This year the number has
gone up to 11 and the college ex-
pects 5-10 more to start their own
ventures right after college.

For IIT Kanpur, the number has
shot up to 14 in batch 2015 from five
in batch 2014, while 5-6 students at
IIT Guwahati have shunned cam-
pus hiring this time compared to
three last year.

Not all IITs keep track of stu-
dents who opt out of placements to
start their own ventures, but they
all unanimously agree that the

number has never been this high.
IIT Delhi has at least 100 students

opting out of placements this year
(including those pursuing higher
studies) but has no records of how
many have decided to pursue the
startup path. The institute stated
that there has been a ‘significant
increase’ in students opting for
their own ventures.

Many middle class families with-
out any business background, too,
are increasingly supporting their
children’s entrepreneurial ambi-
tion. Kunal Kumar Rakesh of IIT
Kanpur is one such student. He is
now working with his batch mates
Manoranjan Dev and Wasim Ak-
ram Sheikh to develop an app and
website to solve logistical prob-

lems faced by tourists.
There are also many students

who are yet to make up their mind
on whether to accept a good job of-
fer or try build their startups.

Abhishek S (name changed) has
received a highly luring offer from
an Indian firm but he is also tempt-
ed to continue with his venture in-
cubated a year ago. 

His three classmates and co-own-
ers of the startup too have re-
ceived job offers from top paymas-
ters and all are in two-minds. “We
will discuss the scalability of our
business and take a call,” Abhish-
ek said.

One tempting factor for students
could be the increasing presence
of startups — many formed by IIT
alumni — in campus recruit-
ments. A few days ago ET reported
that around 1,000-1,200 offers are
expected to come in from startups
and ecommerce companies for IIT
students graduating next year.

Increased mergers and acquisi-
tions in the startup sector too have
played a role, according to experts.

“The recent acquisition of our
alumni’s startup ‘Book-pad’ by Ya-
hoo has made a lot of students
aware of this little explored
(though risky) side, of career de-
velopment,” said Natesan Sriniva-
san, faculty in-charge, training &
placement, at IIT Guwahati. 

Money can’t Buy Happiness,
IITians Shun Offers to Start Up
Students ignore fat

paycheques to start

their own ventures,

inspired by success of

IIT alumni startups

No. Of Students Opting
For Own Venture
IITs 2014 Batch 2015 Batch

Bombay 1 11*
Kanpur 5 14
Guwahati 3 5-6
*(Expect 5-10 more)

Thriving entrepreneurial ecosystem
at the IITs — incubation centres, success 
stories of many alumni, and option 
of deferred placements announced at 
many of the IITs this year
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New Delhi: The quintessential
Banarasi saree is set for a make-
over to fall in line with the chang-
ing fashion choices of the new-
age consumer.

The opulent Banarasi brocade,
which boasts of intricate gold
and silver work on fine silk with
embroidery, has caught the atten-
tion of the government and the
fashion fraternity alike, and will
be seen in new designs, fabric
construction and application in
not just traditional wear but also
Western clothing like trousers
and jackets.

The textiles ministry has initi-
ated a programme from compre-

hensive making to marketing of
authentic Banarasi fabric in or-
der to enhance its popularity and
consumption.

“We are trying to do innovative
ways to make Banarasi more de-
sirable to the urban customer,”
said SK Panda, secretary at the
textiles ministry.

Veteran designer Ritu Kumar
and her team are creating new
designs, colours and fabric con-
struction to make the otherwise
“heavy” fabric easy to drape.

“There is a need to make classi-
cal sarees not so stiff and over lu-
rexed,” said Kumar, who has
been roped in by the government
for skill development in the
handloom sector. 

“The problem is that the youth
today finds it unattractive and

not so aspirational,” the designer
points out.

Under her tutelage, a team of
designers is currently working
with 22 looms in Varanasi to alter
the basic aesthetic and overall
design of the product.

Simultaneously, design houses
and retailers have also started ex-
perimenting with ways to make
the product more saleable.

Ekaya, a retailer, has, for in-
stance, tied up with designer
Anupama Dayal to roll out affor-
dable and light weight sarees in
unconventional colours. “It is
considered to be a mature outfit
for middle aged and we want to
break that stereotype,” said Pa-
lak Shah, CEO of Ekaya.

Hence, georgette was the fabric
of choice instead of silk for the

with logistical and technical sup-
port to start selling their prod-
ucts online. “If the pilot becomes
successful, we shall look out for
more e-commerce partners,”
Panda added.

The ministry plans to work with
export houses and fashion com-
panies to promote the product
and bring it in the mainstream
fashion.

In terms of marketing, the gov-
ernment is also considering rop-
ing in a celebrity brand ambassa-
dor. Media reports suggested last
month that Priyanka Chopra was
the one. Panda, however, said she
had not been finalised yet.

In the meantime, the govern-
ment is working towards improv-
ing the status of the weavers in
and around Varanasi. 

Abraham & Thakore, Sabyasachi
Mukherjee and Rohit Bal are do-
ing a lot of work with the fabric.
“Bal, for instance, used a wide
palate of colours in Banarasi fab-
ric even for menswear in one of
his latest shows,” he added.

Buying houses and designers
are on the government’s radar
too. The ministry is looking to
connect boutiques and fashion
houses. 

“We want to promote high-value
items as it works better for the
weavers too,” said Panda of the
textiles ministry.

The government is also making
attempts to introduce the prod-
uct to the cyber-world as their
market and as a pilot project the
ministry has partnered with
Flipkart to provide the weavers

latest collection, which would ap-
peal better to “the health con-
scious urban women, who like to
flaunt their toned bodies”. Tak-
ing the design aspect to another
level, Ekaya has also partnered
with Playclan, a company that
creates quirky graphics designs.
“We are also launching a collec-
tion of trousers and jackets
shortly,” Shah added.

The Fashion Design Council of
India recently sent a group of 17
young designers to connect with
weavers in Varanasi and source
fabric for application in Western
wear. “Innovative design tech-
niques are being tried, like using
traditional saree borders on
dresses and gowns,” said Sunil
Sethi, president, FDCI.

Even seasoned designers like

How Do You Like Your Banarasi Saree, Haute or Old?
Fashion industry and govt are set to redefine the brocade, it will be seen in new designs, fabric construction and application
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Mumbai: Billionaire Mukesh
Ambani-led Reliance Industri-
es (RIL) has entered into a pact
with Mexico’s national oil com-
pany Petroleos Mexicanos (Pe-
mex) to explore upstream oil
and gas business opportunities
in that country, the Indian ener-
gy conglomerate said Friday.

The deal will give RIL a gate-
way into Mexico, the 10th-large-
st crude producer in the world.
RIL has faced issues relating to
gas pricing for its output from
the Krishna-Godavari basin
which has also been declining
and is therefore believed to be
looking at geographical diversi-
fication.

“RIL’s cooperation with Pe-
mex is in line with its growth
strategy to explore opportuni-
ties to expand its international

asset base in regimes having in-
ternationally attractive com-
petitive terms. The company
hopes to leverage its organisa-
tional capabilities and exper-
tise to create long-term value
for exploration and production
business and for RIL on the
whole,” the company said in a
statement.Mexico is in the proc-
ess of reforming its energy sec-
tor and is inviting partners to
end the monopoly of Pemex to
boost the sector. Prior to this, in
September, Pemex had signed a
pact with ONGC Videsh, the
overseas arm of state-run
ONGC, to jointly explore oppor-
tunities in Mexico.

According to the agreement,
RIL and Pemex will assess po-
tential upstream oil and gas
business opportunities in Mexi-
co and jointly evaluate value-
added opportunities in interna-
tional markets. The two compa-

nies will also share expertise
and skills in the relevant areas
of the oil and gas industry, in-
cluding deep-water oil and gas
exploration and production.

“The memorandum of under-
standing envisages sharing of
RIL’s pioneering expertise in
deepwater development and
best practices in the east coast of
India and RIL’s experience in
shale gas in the United States.

RIL will also provide technical
support and share experience
with Pemex for refining value
maximisation and other techni-
cal optimization strategies,”
RIL said.

RIL has made big investments
in the shale gas business in the
US. The company has so far in-
vested more than $7 billion in
the US and has been on the loo-
kout to expand in other regions.
It won the bid for two shallow-
water exploration blocks in
Myanmar in May and is in talks
to acquire assets in Venezuela
and Brazil.

RIL Inks Pact with Pemex to
Explore Oil & Gas Biz in Mexico

Mexico is reforming
its energy sector and
is inviting partners to
end the monopoly of
Pemex to boost the
sector. 

At present, India’s corporate sec-
tor lacks the capacity to generate 
the 12 million jobs needed each 
year to absorb the fl ood of job-
market entrants unleashed by 
India’s demographic dividend. 
The entrepreneurial sector must 
therefore also play a major role; 
it has the nimbleness in opera-
tions and the depth in ideas to 
create radical new solutions 

required for a 
vibrant future 

economy

Build an Entrepre-
neurial Ecosystem
Facilitate collabora-
tion with overall 
ecosystem

Funding innovation 
hubs

Participation in dia-
logue with all stake-
holders to ensure 
consultative policy 
formation

Facilitate effective 
provision of services 
by incubators

Creation of accredita-
tion frameworks for 
certifying quality of 
startups

Hard infrastructure 
development

Entrepreneur as the Economic Catalyst 
If India continues on its present 
growth course, it could have a 
$5.6-trillion economy in 20 years

For a $10-trillion economy, India 
needs to accelerate growth to 9%
CAGR over the next 20 years

Role of SMEs

India has 48 million SMEs, the sec-
ond-highest number in the world 
after China (with 50 million)

SMES’ CONTRIBUTION

To India’s manu-
facturing output

Of total 
exports

40%45%

Role of Government
Create access to capital

Build an entrepreneurial ecosystem

Enabling venture capital funds, angel 
investors and businesses to provide 
equity to entrepreneurs

Enabling banks and fi nancial inves-
tors to provide debt to entrepreneurs

Fiscal policy initiatives

Enable Entrepreneurs
Procedural and regula-
tory reform for all stages 
of business

Entry—Single window 
clearance, information 
availability, industrial 
clusters, etc.

Operations—Labour 
laws, intellectual 
property laws, etc.

Exit mechanisms and 
modalities including 
paperwork

Regulatory reform affecting fund 
raising, operations, and exit, espe-
cially domestic capital raising

Regulatory reform for promoting 
credit to startups

Creation of innovative products for 
providing non-collateralised debt

Facilitate collaboration with 
overall ecosystem

Funding innovation hubs

Participation in dialogue with all stake-
holders to ensure consultative policy 
formation

Facilitate effective provision of ser-
vices by incubators

Creation of accreditation frameworks 
for certifying quality of startups

Hard infrastructure development

The corporate 
sector can also 
facilitate access to 
markets for 
entrepreneurs in 
other important 
ways: by mentoring, 
providing incubators 
for new ideas and 
helping build 
entrepreneurial 
networks
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Hyderabad: European Union
health regulators are investigat-
ing alleged irregularities, com-
mitted by Hyderabad-based con-
tract research and clinical trials
firm GVK Bio, in certifying results
of human clinical trials that were
conducted on behalf of several Eu-
ropean generic drug manufactur-
ers.

Regulators in many European
countries including Germany are
reportedly evaluating whether to
suspend the use of over 100 medi-
cines, because of the suspicion
that the drug makers obtained
clearances based on allegedly
fraudulent medical reports of hu-
man trials provided by GVK Bio. 

The European regulators suspect
that the fraud occurred over five
years, between 2008 and 2013, at
GVK Bio’s clinical facility in In-
dia. The attention of other Europe-
an regulators may have been
drawn because of a probe by
France’s health regulator.

Acknowledging the receipt of a
letter from the Franch health regu-
lator ANSM, the Hyderabad head-
quartered clinical trials firm said
that regulators had concluded that
the bioequivalence studies con-
ducted by it were not sufficient to
support marketing authorisation
for the approved medicines.

The crux of the problem appears
to be that the French authorities

have questioned the authenticity
of data on ECGs of the volunteers
participating in the clinical trial.
GVK Bio said it had provided all
relevant evidence on activities
pertaining to trials. However, the
French regulator is not convinced
as the employees who may have
fudged the ECG data were also in-
volved in other aspects of the clini-
cal trial. “We are disappointed that
despite providing detailed clarifi-
cations, CHMP (Committee for
Medicinal Products for Human
use) has concluded that though the
‘check-out’ ECGs may have no di-
rect relevance to the quality of the
testing of drugs, the fact that the
same employees were involved in
other critical activities left an ele-
ment of doubt on the bio-equiva-
lence results,” the company said in
a statement on Friday evening.

Expecting that the marketing au-
thorisation holders would need to
repeat the studies in the next 12-15
months, GVK Bio said it believes
that “the studies conducted are in
accordance with the GCP guide-
lines.” “We honour the conclusion
made by CHMP,” the company
said, adding that it was working
with its “clinical development cus-
tomers to provide new data that
meets all regulatory require-
ments.” However the company
spokesperson expressed inability
to provide details on the number of
drugs and companies involved in
the probe by the EU regulators or
the likely adverse impact the com-
pany could suffer.

EU Regulators Suspect
Foul Play by GVK Bio
over Clinical Trials

Mark Zuckerberg just slammed Tim
Cook and Apple. In an interview with the
Time Magazine, he said: “A frustration I
have is that a lot of people increasingly
seem to equate an advertising business
model with somehow being out of align-
ment with your customers ... I think it's
the most ridiculous concept. What, you
think because you’re paying Apple that
you’re somehow in alignment with
them? If you were in alignment with
them, then they’d make their products a
lot cheaper!” 

Previously, Tim Cook went after adver-
tising-supported businesses like Google
and Facebook, saying that they’re not in
alignment with customers because in
this case, the customers serve as the
product (as Google and Facebook are free
and their success is based off of the col-
lection of personal data.) 

Zuckerberg has a point — the average
iPhone costs over $600, while an average
Android phone costs half. If Apple were
on the side of consumer it would lower
prices and make products broadly avail-
able. 

Business Insider

Zuck Slams Cook:
If you Cared, your
Products Would
be Cheaper


